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planning their advertising and much more.

Then there have been the events and publications
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thoughts and ideas to great creative visual presentations.

Chicago Bridal Showcase and the Designer Home
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together brides and boutiques, homeowners and designers
in settings that let the customers investigate all their
options at one place and time.

So many accomplishments over the 25 years since

ABC began, and all guided by Candice, a north suburban

landmark in her own right.
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